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SV 03

SADHU VASWANI (A UTONOMOUS) COLLEGE, BHOPAL
BBA | YEAR 2024-2025 o

. MODEL TEST PAPER
Time : Three Hours : :
. Subject - Business Management
Note: -All Questions are compulsory
e —ft geq Aifard &
Minimum Marks: -25

Maximum Marks: -70
Scction-‘A’ /v | ‘31’
Objective type questions /TGS ¥ , 3x2=6

Q.1 Choose the correct options :- w&l RFer gAY |

L Principle of Management is / are .
yae @ Rigia 8 / 2 <
(b) Flexible RIEEIN

(a) Dynamic faefier
ArenifiE ArdafAe (d) All of the above Sudad w4

%
g (c) Universal
o The highest level need in the Need hierarchy theory of Abraham Maslow is :

II.
JFTEH HAGT DI JAMTLIHARNT B HAGgAT Rigid J o Sed A I NMILIHT & |
GRETTHD 3MITT R

(a) Safety needs

(b) Physiological needs Sfiae fafg smaeadr

(c ) Self actualization needs T AT Haell Tagehdl
AT TaZIhdT

(d) Social needs

Planning is always concerned with .
ST gen Wefer grar 2

(a) Present ~ adar 9 (b) Future  “fdwa 3t

(c ) Past eI (d) Cannot say @g &l |Hd

Section-‘B’ / @vs . ‘q
Short answer type question /a0 S«i¥Ig 9% 4x9=36

II1.

Attempt any four questions / foregl AR YeAl DI 8 DITY -
What do you understand by line Organization ? Explain its limitations.
WWW??W@W&@WWI

What is strategic planning ? Explain

%Wﬁaﬁmw??ﬂmﬁl

State the meaning and advantages of delegation of work .

Bl oy GeaTaIeT T 3 el BT FTE 7

Q.2
Q.3

Q.4_




Wl Ng
otal Ny,
' its i 66 .
Define organization state its importan
Q.5 e

e @) R BIRRY | TS @ ATl BT Soolkd PO |
RLCE

ltmem
TR el & o & aR § qargy .
7l & ade W Rul ke | 3 i I »tnleATf
: e i tivation ?Explain. 7
Q.7 Which is more effective — Positive or Negative Motiv - ‘W’h
mwawmmmémawuw?mmawl aXimy,
~ Section-‘C’/ wvg . o 21 C
Long answer type question/ Tt S’y gy 2x] &y L
Attempt any two questions ! 157 3wt @) ger BT
Q. 8 “The work of Taylor and Faya] ag complementary to each other” Make 5 comparam)
Study of the contributiop made by these two Management scientigt .
CoR T Bt Eﬁr?ﬂrﬁwwaﬂw%‘ 1 ﬁﬁﬁuaﬁﬁ?ﬁtﬁmaﬂm
STEITT B | II
Q-9 Discuss the varioug leadership approaches in detgj]
T B Rt DN &7 faeare Rz iRy
Q10 Expy; t
plain the theory of Motlvatlon Propoundeq by Abraham Maslow
TS AR gy TRy .
SRR % Rigier oy TR gy m
Qu Write noteg 0
0. R iy
(@) MBQ .
A gy
®) Swor analys;
ysis Tite Rigei
Q.2
Q.3

Q.4
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SV-04
SADHU VASWANI (AUTONOMOUS) COLT EGE, BHOPAL

'BBA | YEAR 2024-2025 -
MODEL TEST PAPER
SUBJECT - COMMUNICATION SKILLS

Time : Three Hours

~ Note: -All Questions are compulsory
4{:?{\]8 = ge Sfart @

’ Maximum Marks: -70

Minimum Marks: -25
Scction-‘A’ /@vs | ‘31
Objective type questions / TRIS g 3x2=6

- Q1 Choose the correct options :- @& figey gAY |

I Which type of communication flows from top level management to lower level staff ?

WW%W@@WW%WWWWWWWW%?

(a) Upward communication FERT HER

(b) Downward communication ST HaR

() Horizontal communication &fre |

(d) Lateral communication RIECE I

Il. Which of the following is not an advantage of oral communication ?
Frafafes % @ & a1 WRew dar @1 =8 § |

(a) Time saving T B qad
(b) Effective tool for influencing I R arer gErdt S
(c ) Instant feedback Teobrel wferfshar
(d) Possibility of distortion faswuor @) Frrger

II. Which of the following is not a part to a business letter 2
DI — AT ATATT U B 9T T T

(a) Inside address iR gar (b) Signature gTER
(¢ ) Indenting g<feT (d) Salutation 3rf¥are=

Section-‘B’ / @vs | ‘g’
Short answer type question /] SwNIg Y3 4%9=36

Aftempt any four questions / f&=8l ¥R ¥¥l &I g By
Q.2 Discuss the importance of effective communication.

WY AR @ Hewd O] e B |

| Q3 Whatdo you mean by “speech skills” ?

" AT PYRreT © W DT T A 8§ ?

Q4 Write advantage of Non-verbal communication.

IeNfes WaR & o fRad |

B



. with example.
g 1qu1'ry” 2 Explain with
«|etter Of €I

5 7 garexsl @ G

mean by
e.
iness correspondenc

do you
Q.5 What
al of effective bus

Q.6  Explain the essenti 5 W Uﬁm'
Y ST :
Tt @raNaTfe AR
, s1ing CV. ,
Q.7 Mention do’s and don’ts of writing TGl el Joold BN |
OV forert @ forg aar e AR e T T

. -
Section-‘C’/ @S .
Long answer type question/ &ef SR U¥

: ' PIFTY
Attempt any two questions / f&=l &l gl Bl gl

) v o
Q. 8 What are the various type of barriers to communication -

AR & [Af TR & AR BT A 8 7

Q.9 Discuss the various elements that constitute a report.
Raid 99 arer fafr aeal @) =gt #Rw |

Q.10  Explain the types of non-verbal éommunication.
SR R & R @ e B |

Q.11 Whatis an agenda ? Write advantages of agenda.

BRI a7 & 7 BRG & Rt |

2X14y

A -
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SV- 05

Time : Three Hours
Note: -All Questions are compulsory

e —aW ge ifart =

Maximum Marks: -70

Section-‘A’ /&vg | ‘a1
Objective type questions /TS ye

Q.1 Choose the correct options :- wt Rigay gFg |

1.

D
b

II.

111.
)

Q.2

s

04

Statistic is -

AiRE@T B |
(a) An art Uh Pl
(b) A science T fagm
(c) Both a science and art fasi vd ®ar MY
(d) None of the above SUga § | BIg T8

The mean of observations 9,1 8,27,36,45 is
vl 9,18,27,36,45 BT AR W
(a) 18 (b) 25
(c) 36 (d) 45
The limits of Bowley’s coefficient of skewness are -
a9 BT fawEar qonie @ W § —
@*1 (b) £ 2
(c)+ 3 , (d) None of these 379 ¥ & =2

Section-‘B’ / @vs . ‘g’
Short answer type question /] ST Uee

Attempt any four questions / &= aR ygHl & g1 BIfQ
Explain the scope of statistics and state its limitations.

AR B &7 B A AR B! AT qarsy |

What is data ? Differentiate between primary and secondary data.

(Data) \de @ & ? WAafAe wHe U4 fgdia el § omR we oy |

With the help of an example , explain median.

SRRV B ATl W, AABT Bl ALY |

Minimum Marks: -25

3x2=6

4x9=36



Q.5

Q.6

Q.7

Q.10

Q.11

Mention the meaning of measures of Variation.
frerery wm @ ared WA |

Describe the advantages of correlation analysis.
e faveyor & A qadgd |

Discuss Statistical laws .

AR & Ry e |

Section-‘C’/ @S . W
Long answer type question/ <Tel Iw¥id ue 214y ‘

Attempt any two questions / &= <1 yeHl B g DIRTY

Explain the meaning of statistical investigation with examples.

IRG® S 1 aref werERvr AR W FRE | )
| . )
Find arithmetic mean from the following frequency distribution.
Profit per shop 0-10 10-20 20-30 30-40
No. of shops 12 18 27 30
frfead amgfer faaxor & R wrew s AR
o™ gfd geE 0-10 10-20 20-30 30-40
THE DI HET 12 18 27 30
Explain the standard deviation state its calculation methods,
Y faTre o1 wHened gwe o R aared |
Calculate coefficient of correlation from the following data.
1 il & wEwdy uiles &Y ToE R
X Y
28 23
37 32
40 33
38 34
35 30
33 26
40 29
¥ 31
34 34
33 38

Ak ok ks ok sk ok ok o ok ok
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SV-06
SADHU VASWANI (AUTONOMO

BBA | YEAR 25
MODEL TES R

US) COLLEGE, BHOPAL

‘ Time : Three Hours
Note: -All Questions are compulsory
A~ ge Aifyart 2 )

‘Maximum Marks: -70 Minimum Marks: -25

Section-¢A’

Objective type questions 3x2=6
Q.1  Choose the correct Answers :-
I Attention , memory , problem solving ,etc elements of -
(a) Affective strategy (b) Cognitive strategy
(c) Listening skills (d) None of these
_—D IL.  Putting someone else’s ideas into your own words is known as -
b (a) Paraphrasing (b) Precis writing
(c) Phonetic (d) None of these
II.  Advantages of creative writing include.
(a) Enhanced clarity (b) Creativity Unleashed
(c) Effective communication (d) All of these

Section-‘B’
Short answer type question 4%x9=36

Attempt any four questions -
Q.2 Explain the basic need of communication.
- Q3 State some rules in usage of English language.
;) - Q4 Write different parts of speech.
Q.5 Interms of precise writing , what are the points to be considered ?

Q.6 What tips would you suggest in terms of taking notes in classes ?

Q.7  Write points for effective listening skills.
Section-‘C’
Long answer type question 2x14=28
Attempt any two questions -
- Q 8 Write notes on (any two)
(a) Purpose of communication
(b) Expansion of an idea

(¢) Problem of communication




T

Q.9 Do you agree that by reading newspapers daily will help to increase the genery

nm“.
; . 8i
and interpretation skills of students ? Give reasons for your answer. ’

Q.10 Write a formal letter to the Municipal Commissioner of the city to complaint abo

Ut he
Unattended waste in your locality.

Q.11 Translate the following paragraph into English.
fopare -

**********************
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SV-60
SADHU VASWANI (AUTONOMOUS) COLLEGE, BHOPAL
. BBA Il YEAR 2024-2085
: MODEL TEST PAPER
:'{Time : Three Hours SUBJECT - Marketing Management
Note: -All Questions are compulsory
e el e rfard 2|
EMaximum Marks: -70 Minimum Marks: -25
- Section-‘A’ /@vs |, ‘3
Objective type questions /SRS e 3x2=6

Q.1 Choose the correct options :- W&l fddey Y |

=

I Newspaper , Magazines, pamphlets are the types of -

AR 95, UGG, gRA®DT —-mmmeee- P YR & —
(a) Outdoor media  araT #Aif&ar (b) Print media fiie Mfsar
(c) Online media  aifemrg= #Afgar (d) Broadcast media wRer Hifgar

II.  Services cannot be touched. This characteristic of services is referred as -
Qi @1 et T Rpar o wwar & | Aawel B g9 ke ®f FEl o |
(a) Inseparability fqwTST (b) Inconsistency i
(b) Intangibility apgera (d) Inventory whY

IIL.  Mc Donalds is an example of a firm that has grown by using -
YepetTeed Y B BT SERVN 8 Sl ----- T TATT B AR 83 B
(a) Licensing TSR (b) Franchising wargiiT
(c) Whole selling i@ fasp! (d) Retailing e famt

Scction-‘B’ / @TS . T
Short answer type question /e TG g 4x9=36
Attempt any four questions / f&=81 TR yel Bl & DIIY
- Q.2 Write the nature of marketing. Also explain its various approaches
oo @ el R | fauor & R gRes @ S |
Q3 Define a product. State the types of product classification.
Seqe Y TR AR | SeE FATHRET B FHR I |

i “Q.4 Explain the scope and problem of rural marketing.

Wﬁwmﬁmqﬁwwaﬁaﬁmaﬁml

Q5 State characteristics of services. Differentiate between goods and services.

@mﬁaﬁﬁﬂwsﬁma&ﬁaaﬁﬁ@mﬁ@@mﬁzﬁnwmaa@|
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SV- 60

SADHU VASWANI (AUTONOMOUS) COLLEGE, BHOPAL

n BBA Il YEAR 2024-2025
MODEL TEST PAPER
SUBJECT - Marketing Management

\Time : Three Hours
Note: -All Questions are compulsory
Ae —aft ge AfErt 21

Maximum Marks: -70 Minimum Marks: -25

Section-‘A’ /@vs . 31

Objective type questions / a&IfTs5 ¥& 3x2=6
Q.1 Choose the correct options :- W&l fd@weq AT |
I. Newspaper , Magazines, pamphlets are the types of -
WER U5 , 9@, gRAPT ---mmmee- @ UBR & —
(a) Outdoor media  dra1 Hifgar (b) Print media fiie Afgar

(c) Online media  3iferg MfEAT (d) Broadcast media TRer #ifar

Services cannot be touched. This characteristic of services is referred as -

daal B et TE R S AT € | anai @ g fALrgsiar ®l @ S 8
(a) Inseparability TSI (b) Inconsistency arTfey
(b) Intangibility e (d) Inventory ThE

Mec Donalds is an example of a firm that has grown by using -

®T TR HReb fABRid g8 ¢ |

(a) Licensing ATSARIT (b) Franchising wErgfoiT

(c) Whole selling ~ 2iie fasn! (d) Retailing LcCCED]

II.

I11.

Section-‘B’ / @vs . ‘€’

Short answer type question /Ty Sw¥II %7 4x9=36

P Attempt any four questions / f&=g TR gl B FA DIIY

Write the nature of marketing. Also explain its various approaches
Ruor &) vy Rl | fauor @ RfT giewn &1 wwEEd |
Define a product. State the types of product classification.

Wﬁ@ﬂﬁﬁaﬁlwmfﬁmml

Q.2

Q.3

Explain the scope and problem of rural marketing.
T Ao @ & Td el @ SR i |
State characteristics of services. Differentiate between goods and services.

Wsﬁa%ﬁﬂwaﬁaﬂmaﬁﬁﬁlaﬁaﬁW@mﬁa%meﬁsm

Q4

Q.5




Q.6 Write steps in the retail management decision process.
YT yeeH Mo ufhar & RO @y fiRad |
Q.7  Define pricing . List the importance of pricing.

e Pelen a1 oRenfis AT | e Frfeor & e o et SR R,

Section-‘C’/ wvg | ¥
Long answer type question/ ¢ I e

Attempt any two questions / f=t <Yyt oy &y BifTg
Q. 8 Whatis marketing environment ? What are th

(b) Publicity

(c) Sales promotion

Q.10

Q.11  Discygg the t
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SV-61
SADHU VASWANI (AUTONOMOUS) COLLEGE, BHOPAL

2 : Three Hours
: -All Questions are compulsory
—xft ge At ®
imum Marks: -70 Minimum Marks: -25
" Section-‘A’ /@vs | ‘3r
Objective type questions /I ye 3%2=6

Choose the correct options :- &I fddey gy |

L. Which of the following will not correct in case of a market offering ?
IINTR B U & AP # ffoRad § @ ®F a1 |8l 78 811 |
(a) In is positioned in the minds of the in tended buyers
I% shod BT B R § Rud &
(b) It needs to be providing some control benefit to the consumer.
U ST B FB BLIT A YIH GRA DI ST © |
(c) Target market is not important for market offering.
OIR B Y96 & o ofdid iR Agaayel 78! 21
(d) None of the above SR # HIF &I

_; II.  Which of the following is/are included in consumer survey ?

TEs 99 ¥ fFEfafad § 4 o wfid 7
(a) Advertising medium fasimos ArgH
(b) Market status TR Reafa
(c) Total cost {el NTd

(d) Survey of wants and desice of consumers . TT&F &I FeBT T4 ATaeqHaT Bl Td

,‘ III. Marketers have traditionally classified products on the basic of three characteristic -----

tangibility and use.
Ao URURS wY I Ieare] B A fARIgare Hffar 3R ST & R W difihd Bxd B |
(a) Availability YTl (b) Affordability |
(c ) Aesthetics KICUNIEC (d) Durability femreu
Section-‘B’ / @vs . 'q
Short answer type question /g SR ¥ 4x9=36

Attempt any four questions / f&=1 IR Tl B gl BT
Q.2 What is the objective of Marketing research ?

faqur e @ SgeYd T & ?
Q.3  Write note on Consumer Research ?

YEH I W Ale ford |




Q7
2.8
?
)9 W
3
10 W
{
(
11 Thr
o

Q.6

Q.7

Q.9

Q.10

Q.11

. Vi
search process

what is Re

- " idered while formul
Elaborate the major points {0 be considered W R
a fraR R S qrel T faegall

Wﬁmwﬁw

jon ?
Write note on sample desigh *

s fomgT W e g |
Explain the concept

sﬂﬁ%ﬁsﬁﬂaﬁmzﬁrmﬁl

of analysis of data.

Section-*C’/ @S .
Long answer type question/ el SR W=
Attempt any two questions / 58 <1 Tl BT TA BIIY
Write an essay on Market Research Methodology ?
faqur ergweT TR o8 o R |
Write note on product research and sales research ?
SIS N T Rsha SrdgH W Ae oy |
Write the importance of Decision theory ?

feome et (Rl ) & e @1 for |

Exolal :
xplain the objects of Tabulation and analysis of dat
a.

Wﬁmwwsmﬁwwaﬁwl

ating questionnaire )

me : Three
5,5—¢Wﬁ g9

lxim um Ma

2144

- Atte

. Q2 Stat
4 ferefr
Q.3 Enu
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SV-62
SADHU VASWANT (AUTONOMOUS) COLLEGE, BHOPAL

Al

1mé : Three Hours
ote: -All Questions are compulsory

ba_l',ii’mum Marks: -70 » Minimum Marks: -25
- Section-‘A’ /@vs . ‘A’
Objective type questions /aRgTS I 3x2=6

: Q.1 Choose the correct options :- W&l fa@ed gAY |

RBI Provides ways $ means advance (W.M.A) to

IR . QY. 3E A Yus WA Sa USH BRe B |
(a) Central Govt. &% WR®R B (b) State Govt. 54 TRBR BT
(c ) Both SF1 &1 (d) None 37 & g -8l

Functions of financial service exclude
fac a1 & BT D YAD BT B |
v (a) Mobilization of saving sad & emadl  (b) Allocation of fund ¥ @1 amde
(b) Specialized service fagw Har (d) Collection of tax Sa BT WHebei
IDBI venture capital fund was started in - '
ar . S . @ . o S Il wus urew gg ol -
(a) 1987 (b) 1988
(c) 1989 (d) None of these

Section-‘B’ /@vs . ‘T
Short answer type question /ag IRIg T&

Attempt any four questions / f&=1 AR yl B B DIY
State the advantages of secondary market.

R TR & A IqEd |

Enumerate the note of stock exchange in India.

AR 3 ey fafrEt @ g B T B |
Explain the mutual funds role in capital market development ?

q?ﬁwa%ﬁa?mﬁrg@mmaﬁgﬁwmaﬁm|
Write a note on SIDBI .
firedl W o fewdfl fafay |




Q6

Q.7

Q.9

Q.10

Q.11

Q.6

Q.7

Q.9

Q.10

Q.11

ture of financial services -

gapfd Pl Feard P R |
rces of consumer credit .

mmmﬁm

State the na
ey Sarit P
Mention the sou

ST SUR @

Section-C’/ @S . &’
Long answer type question/ € IR w3

Attempt any two questions / 5 @) Wl B B BIfST

Explain the functions and types of financial market ?

Rt a1 @ FrEl Td @R A et B |

Discuss the advantages and disadvantages of primary market ?
TRIfE qTIR & @l Od i) @ fadEar BT |

Briefly explain the DFI role in Indian economy ? .

AR Srefegarenr 4 UG o8 @ YT B HEY H AR BT |
Describe the overview of financial services industry ?

ﬁﬁﬁhI@E”Qﬁmﬂ'é;Gﬁﬁﬂaﬁfaﬂ.aﬁq_ $ﬁ EI

* ko
******************
*®

mg
te

1
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SV-63

SADHU VASWANI ( ATITONOMOUS) COLLEGE, BHOPAL
BBA Il YEAR 2024-2025
MODEL TEST PAPER

SUBJECT - Fundamental of Management
Three Hours
All Questions are compulsory
e e o R

aximum Marks: -70 Minimum Marks: -25

Section-‘A’ /TS . ‘3
Objective type questions /TS e 3x2=6

, Ql Choose the correct options :- w1 fAwer AT |

' 1. The concept of Management by objectives was introduced by.

mmuﬁmaﬁmﬁmﬁmmaﬁﬂéeﬁl
(a) Frederick Herzberg (b) FW. Taylor
(c) Elton Mayo (d) Peter F. Drucker

Controlling Involves -
gz wfie 8 —
(a) Determining the objectives
Sl &1 fEiRo
(b) Setting standards of performance
yegE @ "Ee FEiRa B
(¢ ) Identifying activities for the creation of departments
frfor & forg wiafafddl @ gedr S
(c) Directing the people towards accomplishment of common goals

ey 1 o @ ferg PR BT

s 14 principles of Management which one of the following factor is related

III.  Under fayol’
with Esprit de corps.

gl
(a) Division of Work T @1 [EGINE (b) Team Work oM T

(c ) Personal ability faaTd &l (d) Personal Interest feaa fod

Section-‘B’ / €US . q

Short answer type question /&% T T 4x9=36

Attempt any four questions / f&=81 =T gt B & DI
Q.2 Briefly discuss the general principles of Management ?
Frorre @ amr Rigidn @1 wier et BT |

Q.3  What are the Various steps involved in planning process %
T & o & e wR PHAAE?
1



T
{ anization !
Q.4 Explain the importance and process of org

Wmmmammw—mﬁl

he purpose and Importance of Recruitment Procegs

Q.5 Define Recruitment ? Write down t

it 7 GRRT % ? Wl B IGvd g e Bl forfd |

i Q.6 What are the steps involved in the process of controlling ? ::;e_:;f
frizror 9 uftkar & el axoT ®T 8 ? i“:.—wﬂ
Q.7  Explain Maslow’s need Hierarchy theory of Motivation and its advantages and hmltatiow“’?f““m
AT B AR DI NS TIRD] AHASY TAT D AT T NHIY THIZY |
o Q.1 Che
Section-‘C’/ @vE . g’ L
95 Long answer type question/ €1t ST o= 2x14=) :
o1 Attempt any two questions / 58 <7 ywif @Y gor BT :
Q. 8 Explain the Concept and Significance of Management ? L .
IS T HEw U9 arauRon HAAZY ?
Q.9  Decision making is the essence of Management ?
I e 7 R | III I
Q.10 What is the purpose of delegation of Authority ? d
o SRR & ST 1 SRv g 2 E;
Q.11  Discuss Vthe tmportance of Training process in career Planning. Process of an employet :
Wwa%%ﬁwtaﬁﬁﬁﬁﬁwma}mwﬁm |
Ati
Q2 Wh
TT
Q3 Dis
, B
Q4w
| (a)
(b)

©
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SV-107
SADHU VASWANI (AUTONOMOT

MODEL TEST PAPER
SUBJECT - E commerce

¢ : Three Hours

[l;e: All Questions are compulsory

‘%g;,wﬁ e Afard § 1
[axim“m Marks: -70
|

Minimum Marks: -
Section-‘A’ /@vE . ‘a1 arks: -25

Objective type questions /TGS w7

3x2=6
o1 Choose the correct options :- W& fawes gy |
I. Advantages of E-Commerce.
$— BmA & AN 7 —
- (a) Non cash payment 7ﬁ¢i Y e (b) Support Fard
(“ (c) Improved sales ey fag (d) All of these SwRIaT &
II. Popular e-commerce sites are -
yafed § — B AEed ® —
(a) E-Bay §-14 (b) HMV, HMV
(c) Amazon IS (d) All of these JuRTeR I
IMI. Types of electronic payment systems are -
gore e Uie Rived & UhR & —
(a) E—cash ¥ — &% ’ (b) Debit sfae
(c)Credit e (d) All of these JuRIaT T
Section-‘B’ /@S . €
Short answer type question fag SR U 4x9=36

Attempt any four questions / foedt AR TE @ g By
Q2 Write about functions of E-Commerce .
$ _ piad & Hrf & AR ¥ faRe |
Q.3 Write the short note on e-marketing.
$ _ arafe R e feeel ferfad |
Q

E

Explain payment by smart card.
o T g W @ |

Explain about Information Technology Act ?
Sfifer Saiael T @ qi ¥ fared | |

Q

wn




Q.6 Write about Hacking .
T & IR ¥ fiRayy
Q.7 Describe the online services any two |

ﬁﬁaﬁa‘rmﬁamwfﬁamﬁawﬁml

Section-‘C’ /g | kil _
Long answer type question/dr vty o 2x14=23
Attempt any tyo questions / f&= 2} yeay oy & BifoTg

Q. 8 Whatis the concept of E-

~ B B yeRr o faw @ qoig BIRTY |
Q.9 Explain the impact of E- commerce op society ? also explain valye chain mode.
Wwé—WH%Wﬁm@amm%ﬁf@aﬁm@l
Q.10 Describe the ®-Payment methods .
~ BT T @Ry

(@) Debit carg ST s
(b) Credit carg BT Frs
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~SV-114
SADHU VASWANI (AUTONOMO"'» "OLLEGE, BHOPAL
BBA 11l YEAR 2024-2025
MODEL TEST PAPER
c: Three Hours SUBJECT - Advertising and sales Management
All Questions are compulsory
—ft o sifvart ]
imum Marks: -70 Minimum Marks: -25
Section-‘A’ /@vs | ‘3 '
Objective type questions /axgf 1 ye 3x2=6
.1 Choose the correct options :- &I fawey gAY |
I. Role of advertising include.
RSO 9 T § I &
(a) Brand image e
(b) Promoting sales fasr @ g
(¢ ) Attracting new customers T UIED! BT BT HRAT
(d) All of these JURIGT T
II. Which is not an example of sales promotion.
B A1 g daefT &1 SamERer 48 ¥
(a) Discount Be (b) Coupon ERK
(¢ ) Samples distribution 7 dfer (d) None of these 73 & P &

1II. Measurable and quantifiable good or a minimum level mark that a sales person or a team
! aims to achieve.

U el o v Hart | [t & a1 duHl @ QR [ M @1 v fafie wHe @ dier gm
HAT BT &

(a) Sales forecasting  fam! gafga™ (b) Sales Quota  fasnt Prer
(c) Sales territories fama &5 (d) None of these 379 & ®Ig 781

Section-‘B’ / @vs . ‘q
Short answer type question /¥ SwIT U¥ 4x9=36

Attempt any four questions / f&=8 IR UFl &I g BIfQ

Q.Z Mention legal ethical and social aspect of advertising .
g @ B, AfE Td A 9ge] Iarsd |

2.3 How do to determine targets audience ?

Afera <! &1 FeRo B9 & © |

4 Sales importance and types of advertising appeal.
fagmos i @1 AE@ vd YR qargd |

: QS Write essentianal points writing advertising copy.
frmo idt & forg aifvard fawg forfed |
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. Three Hours SUBJECT - Advertising and sales Management
: -All Questions are compulsory
—ft o arfard ?)
Aaximum Marks: -70 Minimum Marks: -25
Section-‘A’ /@vs . ‘3r
Objective type questions /awgf s ye 3x2=6

.1 Choose the correct options :- ¥& faweq gfig |

Role of advertising include.

s & Jfawr F e &
(a) Brand image EICEL |
(b) Promoting sales faspr 31 ggrT
(¢) Attracting new customers T TTEDI B ABNT HAT
(d) All of these SRIFT T4
- II. Which is not an example of sales promotion.
B Ry T B SarEe T Y
(a) Discount B (b) Coupon ERE
(¢ ) Samples distribution T dfeT (d) None of these 7% & @1 721

: III. Measurable and quantifiable good or a minimum level mark that a sales person or a team
! aims to achieve.

U @&l O g ANy, [ 9 a1 wuil & R Rl e 1 e ke i @ e @
HRAT BT &

(a) Sales forecasting s gatgAM (b) Sales Quota  fashY wrer
(c) Sales territories ICERRAE (d) None of these 3% ¥ &I =78

Section-‘B’ / @vs . ‘§
Short answer type question /Y STRIT Y& 4x9=36

Attempt any four questions / f&=8l 9R ygAi & g I

.2 Mention legal ethical and social aspect of advertising .
fasmos @ &, e T AEifeie uge], 9arEd |

.3 How do to determine targets audience ?

fera geidr o1 fAuRer & B ©
. "fQ-4 Sales importance and types of advertising appeal.
| faemas srdie @1 #g<@ U WeR wargd |
: Q.S Write essentianal points writing advertising copy.
fasmom @idl & fog aifard fawg fofad |



Q.6 What is sales planning. Write its process.
fa=iTosT IToTT /an 87 gaa ufshar fiRad |

Q.7 Explain meaning and importance of personal selling.

afdTd fAha ok S9d 8 B qHEEY |
Section-‘C’/ @ve . ‘W'
Long answer type question/ €1tf Swig w1 2144

Attempt any two questions / f&=Y 3 weaf &) 7o BT
Q. 8 State scope, objectives and functions of advertising.
fasto 1 &, SeEva 1§ B qarEy |

Q.9 Write in detail methods of measuring advertising effectiveness.

ﬁﬁmmﬁmaﬁmﬁaﬁaﬁmﬁmﬁﬁml
Q.10  Give detailed notes on — favqga oxg R |

(a) Sales force performance (Evaluation) fasra wifeer wels o i

(b) Managing expenses of sales personal. fassY wfife) & =t @ BELES
Q.11  Elaborate the process of setting up sales organization,
Y WTaT Y < @ whieg I TS |

**********************
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I'ime : Three Hours SUBJECT - Consumer Behaviour
Jote: -All Questions are compulsory
fie el 7o arffrard & |
hax1111u111 Marks: -70 Minimum Marks: -25
f Section-‘A’ /@vs | “ar
Objective type questions /TS yo ’ 3x2=6

QI Choose the correct options :- W& Ripey gRy |

L. Who is consumer, ST B & ?
(a) Product purchaser Sare &y g (b) Service purchaser RaTd we qraT
(¢) Both (a) & (b) < (@) wa (g) (d) None of these SWRITT FI1$ =&

II. The consumer movement was born in -

SUHITIT AT TR gam o7 ?
(a) 1940 (b) 1950
(c) 1980 (d) 1960

ITI. Motivation is an -

AT T & —

(a) Unwanted Process  aiaifsg wfpa (b) Unrealistic Process sraraifas ufimar
(¢) Unrealisable process sifazaw=irr gfsar (d) Unending Process  3i71q ufiay

Section-‘B’ / @vg . g’
Short answer type question /Y SN ge 9x4=36

Attempt any four questions / 5 IR 7o} &) =t DIRTY
| Q2 Customer Satisfaction ?

e Hgfee

Q.3 Cognitive man ?

| LA AT ?

Q.4 P;)sitive motivation ?

| APRIHD AU ?

Q.5  Consumer decision — making process ?

i Pt afr 7

Q6 Personality inﬂﬁence ?

eI &1 g ?



Q.7 Diffusion of innovation ?
IR DT IR 7

Section-‘C’/ @gvg . §

Long answer type question/ <1¥f Swdg U

Attempt any two questions / f&=} 3t yeit #Y 57 FMRmY
Q. 8 Define consumer behavior and write its application,

STHITAT aER & GRATT R U Igepy JITANT 9Ty ?
Q.9 Write notes on — 7 W 3 Ry — '

(a) Economic man PG 49
(b) Emotional man SRS A9

Q.10  What is Consumer perception ? Write the process of perception
ST SITelerT T & ? o7t whiay forer |
Q.11

Elaborate consumer adoption process,

Wmmﬁﬁmﬁm;

Choose tl

I. Whic
At

(@
(c)
| IL Thep
s &

(@)

(c;

II. Thes
from

B
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ote: -All Questions are compulsory
dre —fl uee afard #)
fTaximum Marks: -70 Minimum Marks: -25
Section-‘A’ /gvs | ‘ar

Objective type questions /axgf s g9 3x2=6
.1 Choose the correct options :- W&l fiwew gy |

L. Which of the following is a decision of entry into foreign market.

Fr=fefaa 3 & @ W R aoiR 3w @ frofg 2
(a) Exporting fafq (b) FDI AT 4
(c) Licensing oms¥iv (d) All of these SWRIRT Wit

II. The process of creating and disseminating the brand name its qualities and personality is.

IS BT T HG ol iR AfdTa B a7 ik TR BT Bl
(a) Branding  #if$r (b) Packaging  YaRfr
(¢ ) Advertising fasigm (d) None of these 399 @ &5 &

III. The study, planning and implementation of how a business moves physical and material
from supplier to customer.

B B ufhar

(a) Packaging  YobfofT (b) Logistics aTReg
(c) Advertising fasmo= (d) All of these ~SwRrad W)

Section-‘B’ / @vg . ‘g’
Short answer type question feY S<¥g weq 4%x9=36
Attempt any four questions / 5= IR yel & g1 AT
Q.2 Define international marketing and write its nature.
TR fAuvr &1 aRART B v 300 wafy qargdy |
Q.3 Differentiate between factors of domestic marketing and international marketing,

I fauee vd sty fauvE & act # ek e iR |

Q.4 Write the steps in product planning for international market.
SN fAqur & Saure faom @ =vor fiRa |
Q.5  What are the factors which influence international price.

IFARRISEY DI BT UMIfAT PR Tl BRS B A 2



Q.7 Write the process for selection of foreign agent. afereg # o forfay |

Attempt any two questions / f&=81 ] Y=l I 8T BIRTY

Q.8

Q.9

Q.10

Q.11

Q.6  Write the process for selection of foreign agents.

el woie @ gara @ fbar faRad |

(a) Export pricing fafa g1 / @|a
(b) Export finance frafa faa

Section-‘C’/ @vs . '’
Long answer type question/ 1 Sl g3

Explain International Business Environment ( any two)

SRR <ATIR AR B TS | (g @y )

(a) Economical rfefep
(b) Socio- cultural AT HRepferes
(c) Political NSEIRED

ARSI BT Y ey lm@uﬁwmﬁwmmiﬁwﬁ%@m
Discuss function and types of internationa] distribution channels,

SRS fATRT ol @ apref UPR H9sY |

Give a detailed notes on Indian Import — Export policy.

mﬁﬁaama-ﬁuh%a%mﬁﬁwﬁﬁml

**********************
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SUBJECT - Retail Management

Minimum Marks: -25
) Section-‘A’ /@vs . "3’
Objective type questions /TS g 3%x2=6

Q.1 Choose the correct options :- Wl fd&ey gy |

Which of the following statement about Retail marketing is true.
gedl QU & 9R # Freafefaa 3 9 @9 w1 d e ¥
(a) sells products to other businesses.
(b) Sells products to a company that resells them.
T FUAl BT SATE TN § S T8 QAR dl |
(c) Sells products to final consumers.
3if Suiaarell @1 Sedre deeT © |
(d) Sells products for one’s own use.

W B SN B Iy S I9 B

1I. A Multi — channel retailer sells merchandisé.

U5 Aed) Iel REoR A el & |
(a) Over telephone AT R
(b) Through retail stores el gHMI & AeaH |
(c) Over internet e W
(d) Over more than one channel TP W 3IftE A9 R

I E- Retailing refers to .

$ — RefefT 1 A B
(a) Sales of electronic items sorfe avgel @ s
(b) Catalogue shopping PeadT BIER

(¢) Computerized store W"’éﬁ EE“""
(d) Retailing and shopping through internet gc¥c @ A A Xl ol ol Edery

Section-‘B’ / @US . T

Short answer type question [ S 9 4x9=36

ns/ﬁ%ﬁmﬁﬁﬁﬁm

Attempt any four questio
Write about Retail store site and Design ?

ﬁéﬁ@?maﬁ?mﬁzﬁwﬁm?




Write about E business and E marketing?
§ faorra alX § AT & ar # ford |

¢ about process of website development?

Q.4 Writ
Wﬁmaﬁma‘:aﬁﬁﬁv@l

Write about the advantages of credit Card ?
e IS & BrE @ AR 7 ford |
Q.6 Write about service marketing mix ?

a7 R fsror @ aR F ford |
Q.7  Write about Merchandise Management ?
e weE b IR ¥ R |

Q.5

Section-‘C’/ @TS . '
Long answer type question/ &€ Il e
Attempt any two questions / {81 Q1 gl Bl gl DITY
Q. 8 Write about meaning and elements of service segmentation ?
Rrer o @ aref @ik el & an F oy |
Q.9  Write about Mercantile planning and its process ?
MRS ST R TS ufbar & aR § fory ?
Q.10 Write about Extranet ?
TREHE & IR § forg |
Q.11 Explain the types of Electronic payment system ?
S F S B 5ot 21 e ot |

*
******************h*




